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ABSTRACT
The notions about women been limited to producing children like rats alone; cooking for
the family, restricted within the fenced compound without any meaningful contribuiions in
fish food production was dispelled during the course of the study. From the data gathered,
the study revealed various contributions of women as regard fish food production as
about 2% of the women are in volved in direct fishing as this enhance food security of the
family and the society. Also, women dominate the entire post harvest and marketing
sector and 70% started fishing business with their personal savings. Also, some of the
women own boats and other fishing inputs, which they do give to the fishermen that could
catch the fish and sell it to them. This has a way of enhancing fish catch and fish food
security of the people as those m. en that would have sit idle for lack of fishing gears are
now meaningfully engaged courtesy of the women financiers. Finally, the study also
revealed that 46% of the women generated between N2, 500 to above N4, 000 from marketing of
fish, and also utilize the income generated to enhance the welfare of the households in the area
of food, clothing and paying their children school fees hence reducing the level of poverty of their
households.
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INTRODUCTION
Poverty is usually associated with low income and consumption, low attainment
levels in education, health and nutrition, high vulnerability and powerlessness (FAO, 2000). In a
nation effort in alleviating poverty, there is an urgent need for a better diagnosis of the role of
fisheries sector in poverty reduction. This is because of the importance of fisheries in sustainable
livelihood.
The food dimension of fisheries is very important given that hunger
Continues to plague about 1 billion people globally and still more suffer from micronutrients
deficiency. Globally fish contributes about 18% of animal protein intake (FAO, 2000). However, in
Nigeria, fish constitute 40% of animal protein (Olatunde, 1989). Small-scale fisheries provide the
majority of fish for consumption in developing countries like Nigeria. Women contribute
immensely and even dominate in this sector.
Gender research emphasizes that gender roles are 'social constructs' that may differ
greatly between human societies, not roles that are an inevitable consequences of human
biology. These roles change as societies change and develop, and vary both within and between
cultures (Heather et al., 2000).
Comprehensive studies in the past decade on the situation of rural women in Africa have
shown that traditional gender time and task utilization and entitlement from agricultural and
household tasks have gone through a significant transformation. Women now constitute the
majority of smallholders: the core of the agricultural sector, provide most of the agricultural labour,
manage many farms on a daily basis and also play major role in small scale fisheries. The main
changes that have taken place are:
19g
The gender-based division of labour in fishing activities or enterprises is less distinct, both
sexes now go on fishing and women are more engaged in processing and marketing of fish than
men, the gender-based division of labour according to task is also breaking down and women are
increasingly taking tasks previously done by men. Women run most of the farm operations
themselves with supplementary help from family members or hired labour.
And both men and wornen in rural households make decision about how to catch, gear to be
used and the processing method to be adopted after catch.
Women play a major role in small-scale fisheries; they are often by tradition the managers of
small-scale farms including fishponds. They are responsible primarily for the post harvest
activities like processing and marketing of fish.
Several authors have reported the contribution of women to the economy.
For example, Women's contribution amounts to at least 28% of the market value of Australian
farm output (approx. $ 4 billion in 1995) RIRDC/DPIE (1998).
In most societies women are involved in fish handling, processing, preservation and
marketing; be it on a small scale such as -in Papua New Guinea, where women of Daugo
exclusively market fish caught by their men; or in Ghana where the so called 'fish-mammies are
a force to be reckon with. Owning businesses, which often involve leasing out fishing boats to
men who, in tum supply them with fish. Studies also show that when women have new money,
nutrition improves because they tend to spend the additional income on food (Hannah, 1989).
Women are seen as a source of labour for haulage of beach seine nets and as result
men aspire to marry as many wives as possible in order to secure a reliable labour force (Geheb,
1997). The reason given for choosing wives instead of relying on casual labour for hauling of
beach seines is that the money earned by the women will come back home.
In West Africa, for example, women who process and market fish often finance men's
fishing operations in exchange for a privileged price on the catch (FAO, 1996). Some FAO
estimates put financing of the cash flow by the women involved in fish processing and marketing
at approximately 60% (FAO, 2000). The extent of men, women and children's participation in
fishing activities. in the African coastal and inland aquatic systems, varies from country to country,
depending on their general life situation (Africa recovery 2002).
Studies revealed that women play vital roles in fishing industry and marketing as
producers, assistants to men, processors, traders and financiers. Also, the young 'married women
not only own fishing equipment but were going out physically on the lake to fish. Since then a lot
of research activities has been carried out to investigate the different contribution of women in
fishing activities around the lake (Alamu, 1990, 1998).
The importance and contribution of women in the fishery sector and their dual. role in
production and reproduction with the atte dant neglect, points Lo the need to assess gender issue
as to know the role played by women in fishing industry and fish marketing to the grassroots in
villages like Monai, Malale, Yuna, Warra and Wawu. The resulting knowledge would help
formulate effective policy and intervention to promote the participation of women in the
management of kainji lake fish.eries resources which will in turn, help in fish food security and
poverty alleviation.
OBJECTIVES OF STUDY
The general objective of the study is to assess the contribution of women in fish
production and fish mai.keting and its attendant role in fish food security and poverty alleviation in
five villages (Monai, Malale, Yuna, Wawu and Warra) in Kainji lake basin
METHODCLOGY
This study area covers three villages in Kainji area in Niger state and two villages in
kebb state. These covered villages in Niger state are: Monai, Malale and Yuna while Warra and
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Wawu are positioned in Kebbi state. The data were collected with the aids of a questionnaire. A
total of one hundred and twenty (150) copies were given out to the women. Thirty- (30) copies
for each village. The women were selected at random
RESULT AND DISCUSSION
The study covers both demographic and non-demographic information.
The frequency of the women interviewed in Monai. Malale, Yuna, VVawu and VVarra were
20, 30, 23, 27 and 25 respectively Fig.1. 100% of women sampled are married in Malale, Yt.ma
and VVawu while 90% are married in Monai and the rest 10% are single. Also, 95% are married
in VVarra and 5% are single Fig. 2. The females that are single were only sent to the riverside or
market by their parents due to the fact that women in purdah are not allowed to go out of their
homes. 77% of the women interviewed fall within the reproductive labour age i.e. between 30-40
years and distantly followed by 13% that fall within 40-50 years and lastly followed by 10%,
which falls within 20-30 (Fig. 3).
About 10%. of .women in .Wawu go to the river to fish and this constitutes 2% of the
women in thelive villages (Fig. 4). They reSt are mostly housewives that however, fully engaged
the processing and marketing that score 78% in all and the remaining 20% engage in petty
trading as a source of income.. '-
89.6% of the women sampled* are Muslim while 10.4% are Christian. Only Malale, Yuna and
?Nlawu have Christian women that are involved in fish marketing and processing (Fig. 5).
In Fig. 6, the working capital (source of income) was obtained from different sources But
70% of them are from their personal saving while 30% is from their husband and they do not
depend on their parent's.
The data on income generated per month show that women in VVawu, Warra and Yuna
are more prosperous because about 25%, 20% and 20% respectively from each of the village
realized above N4, 000.00 from their business on a monthly basis. In all, 54% of the women
realized between N500- N2, 000 also, 29% realized between N2, 500- N4, 000 while the rest
17% realized above N4, 000 in their businesses (Fig. 7), this will mean good for the families, as
they contribute their portion to the family upkeep.
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Fig. 3. Distribution of respondent's Age Group.
Fig. 2. Distribution of respondent's Marital Status.
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Fig. 7 Respondents Income generated per month.
CONCLUSION
F rOM the data gathered, the study revealed that women around Kainji lake plays vital rot7
in fishing activities as processors, fish marketers, financiers and 2% of the women even goes to
the lake to fish.
Some of the women own boats and other fishing inputs, which they do give to the
fishermen that could catch the fish and sell it to them. This has a way of enhancing fish catch
and fish food security of the people as those men that \.vould have sit idle for lack of fishing gears
are now meanifully engaged courtesy of the vvomen financiers. Also, the fact that 70% of the
women started fishing business with capital from their personal savings point to the fact that they
did not depend on their husband for all things. In marketing. women play vital roles in the
marketing of fish especially when it comes to price determination on market days; wornen
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constitute the highest percentage of buyer and sellers at fish market center. In the survey it was
discovered that women come as far as from Edo and Delta states to buy and sell in far away
market.
In addition, 29% of the vvomen realized between N2, ,500- N4, 000 and 17% realized
more than N4, 000 from their fishing venture on a monthly basis. As a result, more food is made
available for the family; more clothing for the children and even part of this income is used to pay
The children school fees in cases where the man income alone cannot afford to send the children
to school.
Gender bias do not limit the women as to re.lent in their impute to fisherie.s as this has an
overall effect in reducing the hardship of the people, alleviate poverty and enhance fish food
security of the people. However, the problem of poverty, food insecurity and low level of social
development will continue as long as our government's developmental policies and strategies
are conceived and executed in such a way that they marginalize peasant women who happens
plays vital roles in artisanai fisheries.
ReCOIVIMENDAT1ON
Since women involvement in fisheries is a bonus to the society, hence there is need to
'.ricourage women into full participation in fishing, the soco cultural barriers that inhibit women
from full participation should be technically and skillfully handle by extension agents. Also,
government should formulate policy that will encourage women participation in fisheries at all
level as this will alleviate poverty and enhance fish food security of this nation.
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